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AMENDMENT TO THE CLAIMS 

[01 1 (Currently Amended) A method for marketing , comprising; 

defi ning a matoh betw ee n a us e r classification and an advertisem e nt; 
receiving ua e r data about a u se r oagooiat e d with a us e r terminal from -e 
plurality of sources; 

collecting subscriber data about a subscriber's use of media programming. 
comprising 

\) identifying a command of interest from the subscriber, and 
ii) forming an event record that comprises the command of interest and a 
time associated with the command of interest: 
merging the event record with data describing the media programming to form 
event timelines which describe the media programming selected bv the subscriber over a 
period of time: 

matching data from the event timelines with at least one relevant criteria 
describing which subscribers are desirable for receiving the selected advertisement: and 

when data from the event timelines matches the at least one relevant criteria, then 
identifying the subscriber as a desirable subscriber to receive an advertisement : 

classifying the subscriber use* in a user classification; 

communicating the media programming transmitting media content to the user 
t e rminal, wherein th e media content comprises vid e o ; and 

when a match is defined between the user classification and the advertisement, 
then inserting the advertisement in the media programming m e dia cont e nt if a match is 
defined between the user classification and th e adv e rtis e m e nt . 

[02] (Currently Amended) The method of claim 1, wherein the subscriber met data comprises 
user viewing selections. 



PACE 5/12 - RCVD AT 1/18/2007 8:03:39 AM [Eastern Standard Time] " SVR:USPTO-EFXRF-5/14 * DNIS:2738300 • CSID:91 94694139 « DURATION (mm-ss):04-24 



•Jan 1*8 2007 9:09RM Walters & Zimmerman 



9194694139 



p . 6 



U.S. Patent Application Serial No. 1 0/016,988 

Docket: BS0137I 
Response to August 1 S, 2006 Office Action 

[03] (Currently Amended) The method of claim 1, further comprising? receiving a user 
identification associated with the user, wherein a plurality of users are associated with a 
the user terminal, 

[04] (Currently Amended) The method of claim 1 , wherein the subscriber user data comprises 
sales data and user viewing selections , and further comprising d e tecting a r e lationship 
between th e ool e s data and the uoor viewing sel e ctions, wher e in said Atop of claooifying if 
a r e lation s hip betw e en the sales data and the us e r vi e wing selections is detected , 

[OS] (Currently Amended) The method of claim 4, wher e in s aid s t e p of detecting a 
r e lationship further oomprio e o: comprising detecting a relationship between the sales data 
and the event timelines us e r vi e wing s elections if the user views advortioom e nts for a 
product and purchases th e product . 

[06] (Currently Amended) The method of claim 1, wh e r e in said st e p De c l assifying th e us e r 
further comprising oompriooa classifying the user in the user classification when if the 
subscriber user data satisfies a predefined parameter. 

[07] (Currently Amended) The method of claim 1, wherein s aid step of inserting the 
advertisement further comprises embedding the advertisement into the media cont e nt 
programming . 

[08] (Currently Amended) The method of claim 1 , wherein the subscriber «ser data comprises 
global computer network viewing data. 

[09) (Currently Amended) The method of claim 1, wherein the subscriber use* data comprises 
survey data. 

[10] (Currently Amended) The method of claim 1 , wherein the subscriber «ser data comprises 
sales data. 
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[11] (Original) The method of claim 1, wherein the advertisement comprises an image 
embedded into media content. 

[12 1 (Original) The method of claim 1, wherein the advertisement comprises a video program. 

[13J (Original) The method of claim 1 , wherein the advertisement comprises a banner. 

[14] (Original) The method of claim 1, wherein the advertisement appears at the same time as 
an electronic program guide. 

[15] (Currently Amended) A system for delivering targeted advertisements to a user, 
comprising the system operative to : 

a server in oommunioation with a us e r terminal; 

user data stor e d on the serv e r, wherein gold user data ia coll e ct e d from a plurality 
of sources; 

a classification module configured for defining a motoh between a uoer 
classification and tin adv e rtisement, and classifying a us e r in q user classification 
based on said u se r data; and 

a broadcasting station in communication with said oorvor configur e d for 
transmitting media cont e nt to the us e r terminal and inserting th e adv e rtis e ment in th e 
m e dia content if a match io d e fined b e tween the user classification and the advertisement 

collecting subscriber data about a subscriber's use of media programming, 
comprising 

i) identifying a command of interest from the subscriber, and 

ii) forming an event record that comprises the command of interest and a 
time associated with the command of interest: 

merging the event record with data describing the media programming to form 
event timelines which describe the media programming selected by the subscriber over a 
period of time: 
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matching data from the event timelines with at least one relevant criteria 
describing which subscribers are desirable for receiving the selected advertisement: and 

when data from the event timelines matches the at least one relevant criteria, then 
identifying the subscriber as a desirable subscriber to receive an advertisement; 

classifying the subscriber in a user classification; 

communicating the media programming to the user: and 

when a match is defined between the user classification and the advertisement, 
then inserting the advertisement in the media programming . 

[1 6] (Currently Amended) The system of claim 1 5, wherein the subscriber user data comprises 
user viewing selections. 

[17] (Currently Amended) The system of claim 15, further operative to receive wh e r e in th e 
classification modulo ia further configured for r e c e iving a user identification associated 
with the use r, wh o roin a plurality ^e £u so rs a r e assooiat o d with th e us e r t e rminal . 

[18] (Currently Amended) The system of claim 1 5, further operative to detect wh e rein th e us e r 
data comprises us e r vi e wing s e l e ctions and sal e s data, wherein said classification modulo 
i s furth e r - configured for d e t e oting a relationship between the sales data and the event 
timelines user vi e wing s e leotiorifl; and 

classifying the user in a user classification if a relationship b e tw e en the 
sales data and th e us e r viewing s e lections io d e tected . 

[19] (Currently Amended) The system of claim 15, further operative to detect wherein said 
classification modul e is further configur e d for detecting a relationship between the sales 
data and event timelines when uoer vi e wing s e l e ctions if the user views advertisements 
for a product and purchases the product. 

[20] (Currently Amended) The system of claim 15, further operative to classify whoroin said 
classification modul e is - further configur e d for classifying the user in the user 
classification when if the user data satisfies a predefined parameter. 
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[21] (Currently Amended) The system of claim 15, further operative to embed the 
advertisement into the media programming whoroin said broadcast station io furth e r 
configur e d for classifying the us e r in the us e r classification if th e user data satisfies a 
pr e d e fin e d paramet e r . 

[22] (Currently Amended) The system of claim 1 5, wherein the subscriber new data comprises 
global computer network viewing data. 

[23] (Currently Amended) The system of claim 1 5, wherein the subscriber me? data comprises 
survey data, 

[24] (Original) The system of claim 15, wherein the advertisement comprises an image 
embedded into media content. 

[25] (Original) The system of claim 15, wherein the advertisement comprises an image 
embedded into media content. 

[26] (Original) The system of claim 15, wherein the advertisement comprises a video 
program. 

[27] (Original) The system of claim 15, wherein the advertisement comprises a banner. 

[28] (Original) The system of claim 1 5, wherein the advertisement appears at the same time as 
an electronic program guide. 
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